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background
The National Sport Club Survey (NSCS) aims to generate insights that can be
used to improve sport for all New Zealanders. While other sport industry data
exists at individual level this survey provides a unique snapshot of the sport
sector at club level.
Special thanks to project partners: Dynasty Sport, Pinnacle Corporation,
Unlimited Ltd and Expert Services.
Regional seminars related to the NSCS are one way that insights are shared
with the sport sector.
Congratulations to the Burnside Indoor Bowls Club (Dunedin) the winners of
the prize draw. The club was given a $500 apparel credit from Dynasty Sport.

method
An email invitation was sent to representatives of more than 5800 sport clubs
across the country. Representatives of 775 clubs completed the survey. 70
sports and all 16 Regions of New Zealand are represented. The survey captures
the sport club experience of an estimated 150,000 Kiwis.
Numeric and open-ended questions were posed to club representatives across
six focal areas including:

membership
facilities
sponsorship
management
governance
volunteers
A variety of insights from the 2019 NSCS are provided in the pages that follow.
As you interpret results please consider that larger, more organised clubs are
likely overrepresented forming a response bias. The insights are best used to
foster discussion within and across sports.
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Sports with most clubs represented

participating clubs by region
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results
overall financial health
VERY FEW (5%) PARTICIPATING SPORT
CLUBS REPORTED LOSING MONEY
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MEMBERSHIP

THE AVERAGE SIZE OF
PARTICIPATING SPORT CLUBS WAS
JUST BELOW 200

THE AVERAGE ANNUAL COST OF AN
ADULT PLAYING MEMBERSHIP WAS
$227
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MEMBERSHIP

JUST LESS THAN ONE QUARTER OF
PARTICIPATING SPORT CLUBS
REPORT SHRINKING MEMBERSHIP

ON AVERAGE, 80% OF CLUB
MEMBERS VISIT THE CLUB OR
PARTICIPATE IN A CLUB ACTIVITY
AT LEAST ONCE PER MONTH
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FACILITIES
OVER THREE QUARTERS OF
PARTICIPATING SPORT CLUBS
REPORT HAVING A "HOME" FACILITY,
WHILE LESS REPORT OWNING IT OR
SHARING IT
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SPONSORSHIP

PARTICIPATING SPORT CLUBS
REPORT AN AVERAGE OF TWO
SPONSORSHIPS OF OVER $1000 PER
YEAR

Sport club representatives were asked about which role within
the club was most responsible for securing sponsorship. From
the analysis, it emerged that clubs with multiple large
sponsorship (i.e., over $1000 per year) had a dedicated
fundraising role rather than aligning it to a more traditional
board/committee role such as treasurer or secretary.
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MANAGEMENT
ABOUT 15% OF SPORT CLUBS
REPORT HAVING A PAID
ADMINSTRATOR FOR AT LEAST 15
HOURS PER WEEK
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MANAGEMENT
CLUBS ARE MORE LIKELY TO BE IN
SURPLUS AND GROWING WITH A PAID
ADMINSTRATOR

Sport club representatives were asked what else was
noteworthy about management of their club. Successful
clubs (i.e., those that are growing and in a financial
surplus) reported running like a business.
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governance
SPORT CLUBS REPORT
BOARD/COMMITTEE TENURE OF LESS
THAN 6 YEARS, 44% FEMALE
MEMBERS AND 9% MEMBERS UNDER
30
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governance

Sport club representatives were asked what
else was noteworthy about governance in
their sport club. Successful clubs (i.e., those
that are growing and in a financial surplus)
reported being open to new voices at the
board/committee table.
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volunteers
THE AVERAGE NUMBER OF VOLUNTEERS
REPORTED AT EACH CLUB IS 31 WHICH IS
16% OF MEMBERS
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discussion points
We encourage discussion and
evolving strategy at sport clubs
related to the following:

How membership is packaged
and priced to meet changing
wants and needs
Operational/facility models in
which space may be shared to
mutual benefit
Establish an understanding of
how "active" your members are
and how this could be improved
Consider whether a paid
administrator/manager is right in
your sport and club structure
Consider board/committee
tenure and how to increase
turnover
Consider the diversity on
boards/committees in your sport
and how it may be enhanced
Consider creative ways of how to
encourage volunteerism amongst
members
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project team
GORDON NOBLE-CAMPBELL
Gordon is the current chair of the NZASA, former director of the Hurricanes
(Super Rugby) and former President of the Wellington Rugby Referees
Association.

MICHAEL NAYLOR (PHD)
Michael is a Senior Lecturer in sport marketing at Auckland University of
Technology. He is a member of the Sports Performance Research Institute
New Zealand and director at the Sport Management Association of
Australia & New Zealand.

MEL JOHNSTON
Mel is a PhD candidate at Auckland University of Technology with broad
experience across New Zealand’s sport sector. Mel’s current research relates
to major events and sport fans.

KATHARINE HOSKYN
Katharine is a PhD candidate at Auckland University of Technology with
decades of experience across sport clubs and various not-for-profit
contexts. Katharine’s current research relates to club membership across
Bowls and Golf in New Zealand.

AMBER CAMPBELL
Amber is an aspiring sport sector practitioner currently studying sport,
recreation and business at Auckland University of Technology.

PLEASE DIRECT ALL QUERIES RELATED TO THE NATIONAL SPORT
CLUB SURVEY TO ENQUIRIES@ASA.ORG.NZ
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The NZASA was formed in 2017 to work collaboratively with all sporting
codes in promoting, fostering, advancing and encouraging the core
values of organised amateur sport, with the goal of ensuring there are
opportunities, incentives and recognition for all participants, which are
aligned to their distinctive status as amateurs. The Association’s vision is
for all New Zealand communities (urban and rural) to have viable and
enduring amateur sporting bodies which are able to attract, engage,
build and sustain membership based on each participant’s and each
community’s unique needs.

The Sport Performance Research Institute New Zealand (SPRINZ) is New
Zealand’s number one rated sports research institute with a growing
global reputation. SPRINZ is a group of dynamic and innovative
researchers producing applied research in improving human health,
sports performance and long-term athletic development. The SPRINZ
Sport Leadership & Management Research Group is a founding partner
of the National Sport Club Survey.

